
Posts

Hosting

Content

Menus

Plugins

SEO

Pages

Themes

Presented by Boomer Sassmann



Get a demo link from the moderator at 

your table or the front check in table.

The two digit number will replace the 

XX in the link above. 



User ïDemo

Pass ïpassword

NEVER DO THIS 

IN REAL LIFE!!!





User ïDemo

Pass ïpleasedonthackthis!!!

please

dont

hack

this

!!!







System = WordPress

Content = Pages, Posts & Images

Design = Theme

Plugins Live 

Between the Lines





























Posts Pages

Meta

Tags
Categories

Meta



Categories Tags

ÅOrganized in a Hierarchy

ÅEvery post must be assigned 

to at least one category.

ÅSimilar to a table of contents

ÅNo limit to the number but 

stay under 3

ÅThey are all ñweightedò the 

same

ÅSimilar to a book index

ÅNo limit to the number but 

stay under 10

Welcome to Cooking with Boomer!







ÅGo after ñLong Tail Termsò and carve out your niche

ÅBe true to the content, use proper tags/cats

ÅAlways pair with a picture (Featured Image)

ÅContent should start on your site and be pushed out









Filename

Date Added

File Size

Visual pixel size

Edit Link

Delete Link

URLïlocation of the file on the server

TitleïName of the image

CaptionïText that will display to the site visitor

Alt TextïText that will replace the image on a 

screen reader. Also helps SEO. 

DescriptionïDescriptive text that will show on 

the Attachment page (if set)







Time for Lunch and Pixlr.com demoémaybe



Mandy Gardner, Director of Content Development at JB Media Group



Director of Content Development

Mandy Gardner

ᵔ Writer

ᵔ Four years with 

JB Media 

Group

ᵔ Moth Storyteller



ñContentò includes: 

ᵔlanding pages

ᵔblog posts

ᵔvideos

ᵔsocial media updates

ᵔpodcasts

ᵔinfographics and more



What is content marketing? 

Content marketing is a method of 

driving consumer behavior that does 

not rely on hard sell tactics.



What is the point?

...to achieve growth through online 

marketing today youôll have to create 

useful, engaging, relevant content 

that tells your company or 

organizationôs story and illustrates your 

impact in the world.

Successful content connects with real 

people.



Most importantly!
Above all, remember that content 

should:

Inform, Educate, or 

Entertain



Are you prepared to build a 

content strategy?

You MUST have:

1. A solid brand.

2. Clear goals.

3. Specific target audiences.



How to Define your Brand

ᵔWho are you as a company?

ᵔWhat is your voice?

ᵔWhat do you offer that no one else 

does?

ᵔHow is your brand currently perceived?

ᵔHow would you like to shape that 

image?



How to Define your Brand

Ask questions and create a list of brand 

descriptors/adjectives 

We are ______________ (example: savvy)

We are not _____________ (example: 

cheeky)



ǒWhy do you want to produce content?

ǒHow can your content serve your goals?

ǒDo you purely have a sales goal?

ǒDo you want to increase page views?

ǒGet email addresses for your email marketing 

efforts?

ǒEncourage visitors to fill out a contact us form?

Goals 



If you market to everyoneðyou market to no 

one.

Create customer personas. 

Who are these people? 

Include:

Ễ motivators

Ễ demographic information

Ễ characteristics

Ễ influencers

Target Audiences  



How to Build a Content Strategy 

1. Conduct a full content audit.
Ễ Set up analytics to see what works.

ỄWhat is not?

ỄWhat are all your assets and liabilities?

ỄWhat channels will you use?

ỄWhat assets could be better leveraged? 



How to Build a Content Strategy 

2. Gather Data (your site or competitors)

Ễ Google Keyword Planner

Ễ Google Search Console

Ễ Google Analytics

Ễ Moz Tools

Ễ Buzzsumo (measures social engagement, 

identifies influencers, and analyzes topic 

performance)

https://adwords.google.com/KeywordPlanner
https://www.google.com/webmasters/tools/home?hl=en
http://www.google.com/analytics/
https://moz.com/tools
http://buzzsumo.com/


How to Build a Content Strategy 

3. Discover Gaps.

Ễ Keyword research tells you the language people are using 

during searches, and the topics they are looking for.

Ễ Market research is tells you who is influencing your target 

audiences, and helps you find out the questions your 

competitors are answering, and online tools they are 

providing that you are not. 



How to Build a Content Strategy 

4. Use the data to identify, and rank, your most 

critical needs. 

ỄIf your site content doesnôt represent your brand, doesnôt 

explain who you are, or what you do, or why your target 

audience should careðthen developing your website 

content must be your first priority. 



How to Build a Content Strategy 

5. Talk to Your Team & Advisors. 

Ễ Create a culture of content within your organization.*

Ễ Ask outside advisors for perspective

ǒ Rebecca Lieb, How to Foster a Culture of Content.

http://www.altimetergroup.com/2014/09/how-to-foster-a-culture-of-content/


How to Build a Content Strategy 
6.1 Put all the pieces together to build a plan . 

Create an editorial content calendar that includes:
ǒ topics and titles (i.e. case studies,how-tos, press releases, 

FAQs, white papers, tutorials, and more)

ǒ channels (i.e. your website, blog, newsletters, social media, 

Public Relations, etc.)

ǒ types of media (i.e. text, images, videos, slideshares, podcasts, 

screen captures, webinars, ebooks, etc.) 



How to Build a Content Strategy 
6.2 Put all the pieces together to build a plan . 

Assign roles and responsibilities for: 

ǒ writers, editors, graphic designers, programmers, social media 

managers, web managers, or YOURSELF if you are doing it all. 

Build a distribution plan: 

ǒ Who is responsible for what? Where is the content going? When is 

content due? How will the content be promoted? Content can be 

distributed across many channels (Owned, Paid, and 3rd Party).



Q & A
jbmediagroupllc.com/jb-media-institute

Special Wordcamp Discount Code: 

wcavl16

http://www.jbmediagroupllc.com/jb-media-institute/






Now create 4-5 more pages that youôd like to 

have on your site.

That list might be:

ÅAboutïMission, Bio, Associations, Team Pic

ÅServicesïService List, Price List, Descriptions

ÅContactïForm, Map, Phone Number, Address

ÅBlogïLeave blank

ÅGalleryïImage Gallery
































